
Welcome to RENEW, a quarterly publication of the Ontario Waterpower Association (OWA). This issue highlights the multiple member 
and public engagement tours held over the past couple of months. It discusses new diversity industry objectives through a signed 
Memorandum of Understanding (MOU) with OWA and Electricity Human Resources Canada (EHRC). It also includes the results from 
OWA’s pre-election social media campaign and a look at Premier Doug Ford’s Progressive Conservative platform as the new government 
begins work at Queen’s Park.
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Earlier this spring, Electricity Human Resources Canada (EHRC) 
and the Ontario Waterpower Association (OWA) announced the 
execution of a Memorandum of Understanding (MOU) to foster 
collaboration and provide a partnership for both organizations 
to actively support the field of human resources in Canada’s 
electricity industry. By developing this relationship, EHRC and OWA 
will enhance each organization’s effectiveness by leveraging the 
visibility, communications reach and access to audiences that a 
partnership can offer. The initial focus of the OWA is to grow the 
industry’s outreach to and engagement of women, Indigenous 
peoples and youth. 

In entering this agreement, the OWA becomes an advocate to its 
members and the broader waterpower industry for the support of 
EHRC’s efforts to strengthen the ability of the Canadian electricity 
industry to meet current and future needs for their workforce – 

one that is highly skilled, safety-focused, diverse and productive.  
Why does this matter? Because not only is the electricity sector 
undergoing significant and rapid transformation, so too is its 
workforce. As reported in EHRC’s 2012 Report “Power in Motion” 
retirement is a significant issue and by 2016, all but the youngest 
boomers had reached the average age of retirement for our sector 
(58) and were likely to have the 30 years of experience needed 
to qualify for full pension. As illustrated below, this massive inflow 
was needed to replace retiring workers and is integral to building 
and operating the next generation of infrastructure, which includes 
renewable energy, refurbished generation, transmission and 
distribution systems. EHRC is currently completing its 2017-2022 
Labour Market Information Survey to update the 2012 data. 

For waterpower, in particular, the range of experience and expertise 
required is both specific and expansive. It’s been almost twenty (20) 
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On Friday June 1st the OWA hosted its fourth annual Hydro and 
Hops tour. This year’s tour took place in the Campbellford and 
Peterborough areas. A networking reception was held at the 
beautiful Peterborough Holiday Inn Waterfront and the next day 
participants took part in guided tours. 

First stop was Ontario Power 
Generation’s (OPG’s) Ranney Falls 
Project, located on the Trent River 
in Campbellford. This facility is 
currently being expanded with the 
addition of a new hydroelectric 
generating unit and powerhouse. 
The capacity will increase from  
8 MW to 10 MW and is an excellent 
example of the opportunity to 
expand existing assets across 
southern Ontario.

The next stop was OPG’s Healey Falls Generating Station, located 
on the Trent-Severn Waterway. Construction began in 1911 and the 
facility was commissioned in 1913. It is one of more than thirty (30) 

years since the “University of Ontario Hydro” existed and many of 
the graduates have or will soon retire. Similarly, it’s been some time 
since a dedicated postsecondary “power engineering” program 
has existed in Ontario. Anecdotal information from developers, 
engineering and environmental firms suggests that competition for 
talent is fierce and that significant investment in staff development 
required is significant. A number of organizations, particularly those 
with an international presence, have embedded diversity and 

facilities across the province that have been in service for more than 
a century. The station consists of 4 generating units with a combined 
capacity of 15.7 MW and generates approximately 100,000 MWh of 
renewable energy per year. 

The final stop was at Peterborough Utilities Inc. London Street 
Generating Station with a total output of 10 MW, comprised of 
two plants. Plant #1 was constructed in 1884 and is 4 MW in size. 
Plant #2 was commissioned in 2016 and consists of two (2) 3 MW 
synchronous generators driven by OWA member Voith’s horizontal 
S-type Kaplan turbines, for a total station output of 6 MW. The 
facilities generate about 40,000 MWh of clean renewable energy 
annually; enough power to supply electricity to approximately 
4,000 homes in the city. 

The tour concluded with a networking lunch at Smithavens Brewing 
Company. Approximately forty (40) participants took part in this 
year’s event. The annual Hydro and Hops tour not only provides a 
tremendous networking and education opportunity, it also allows 
product and service providers to showcase their expertise. The 
OWA would like to sincerely thank those who opened their facilities 
and helped to make this day such a success. 

development as core recruitment and retention components of 
their business model from which the industry as a whole can learn 
and adapt. The partnership between the OWA and EHRC provides 
companies looking to their future leadership and corporate growth 
with access to programs and best practices specific to the electricity 
sector. As the 2012 report concludes, Canada cannot renew its 
electricity system and shift to renewable sources on the planned 
scale without comparable additions to the skills of the workforce.

power of water
White Oaks Conference Resort  •  Niagara-on-the-Lake, Ontario  •  October 29-31, 2018 
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18th Annual
ONTARIO WATERPOWER ASSOCIATION

Annual Hydro and Hops Tour Showcases Member Facilities

SAVE $100
THE LARGEST HYDROELECTRIC CONFERENCE  
AND TRADESHOW IN CANADA!

Register early
 and save!
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Canadapower of water
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Each year, through “Open Doors”, or other events coordinated by 
members and the OWA, the public are invited to get “up close and 
personal” with waterpower facilities within their communities. These 
events have continued to grow in popularity and attendance over 
time as people connect, or reconnect, with Ontario’s original source 
of electricity. 

On May 5th, Peterborough Utilities Inc. (PUI) opened the London 
Street Generating Station to the public. The event had approximately 
six hundred (600) people in attendance. Plant #1 was built in 1884 
and was originally constructed to supply power to the American 
Cereal Company, which became Quaker Oats and is now known 

as Pepsi QTG. Peterborough 
Utilities acquired the station 
from Quaker Oats in 1975. In 
2016 PUI opened Plant #2, 
a brand new facility located 
beside the old plant. The public 
was thrilled to see both the 
history of the community in 
the old facility mixed with the 
innovations showcased in the 
new modern facility.

Hydro Ottawa hosted their annual event from June 2nd - 3rd, 2018 
and highlighted the newly expanded Chaudière Falls generating 
station and Ring Dam. The upgrades exemplify responsible 
hydroelectric development with minimal to zero impact on the visual, 
natural and aquatic environments. The state-of-the-art facility has 
heritage elements celebrating Canada’s First Nations and Ottawa’s 
industrialist past. Over three thousand two hundred (3,200) people 
visited the event over the span of the two days. 

On June 23rd Ontario Power 
Generation (OPG) hosted an 
event at R.H. Saunders for its 
60th anniversary. Guided tours 
were provided by station staff 
and volunteers to over seven 
hundred (700) people. The 
Robert H. Saunders Generating 
Station is located on Ontario’s 
border with New York State and 
stretches a kilometre across 
the St. Lawrence River. The 
facility was named in honour 
of Robert Hood Saunders, 

then Chairman of the Hydro-Electric Power Commission of Ontario. 
Adjacent to the station is the St. Lawrence Power Development 
Visitor Centre. Opened in the summer of 2010, it provides a home 
for OPG’s many stories including the history of the St. Lawrence 
Seaway and Power Project. 

Face-to-face public outreach and education is clearly an effective 
way to raise awareness of waterpower. Reminding people that 
there are durable, reliable and operational waterpower facilities in 
their communities has proven immensely powerful over the years. 
Public events have highlighted the waterpower system built over 
the previous decades and new development opportunities which 
have been central to Ontario’s economic prosperity. They show 
local citizens that their communities were built around the power 
of falling water. Importantly, these events reminded the more than 
four thousand five hundred (4,500) people who participated that 
the province has significant waterpower potential that can provide 
affordable, reliable, sustainable energy for the future of Ontario.

Up Close and Personal



Last Word:  
A Fresh Start 
The June provincial election has sent the Doug Ford-led Progressive 
Conservative Party to Queen’s Park with a resounding mandate for 
change. And with an election platform that featured an additional 
12% reduction in electricity rates as a key plank, moving quickly 
from platform to policy will be important. It is noteworthy that 
“For the People” incorporates several of the positions established 
through the party’s grassroots policy development process that 
preceded the selection of Mr. Ford as party leader. Commitments 
to: “Scrap the Green Energy Act”; “Cancel energy contracts that 
are in the pre-construction phase and re-negotiate other energy 
contracts”; and “Declare a moratorium on new energy contracts” 
all have their origins in the previously published “People’s 
Guarantee”. It is reasonable to expect, therefore, that the more 
detailed policy development work that lies ahead will bring forward 
some other key concepts from the previous platform, including 
“reducing the amount of hydroelectric power the province wastes 
annually” and “moving forward with market renewal.” It is also 
to be expected that the reality of Ontario’s immediate need for 
operational flexibility and additional energy in the short term will 
help inform the approach to policy implementation. 

More broadly, waterpower is well positioned to support the new 
government’s focus on jobs and the economy. Waterpower 
investment is local investment, with the vast majority of the 
expenditures made directly within the communities in which facilities 
are built and operate. Waterpower represents the largest source 
of annual resource royalties to the province, contributing to the 
achievement of the government’s policy priorities and imperatives. 
And waterpower lasts virtually forever, reducing the cost of 
electricity for all Ontarians over the long term. As we learned in 
the public opinion polling leading up to the election, waterpower is 
overwhelmingly supported across the province and across all political 
affiliations. With the new government comes new opportunity, for 
new ideas and new approaches. It’s a fresh start for everyone.
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Telling a Story in 140 Characters –  
Social Media as a Tool
Leading up to the provincial election the OWA executed a social 
media strategy to tell the story of waterpower in Ontario. The goal 
of the initiative was to engage MPP candidates and OWA members 
through social media to expand the reach of the “importance 
of waterpower” messages. Leveraging the recently completed 
public opinion polling results, messages were created relating 
to five themes: environmental responsibility, price moderation, 
public support, reliability, and local jobs. The five week campaign 
launched on May 7, using Twitter and Instagram as the primary 
platforms, focused on fifty (50) key ridings. The messages that 
resonated the most with people were environmental responsibility 
and public support. 

The graph below displays the number of Twitter impressions (the 
number of times users saw one of the tweets on Twitter) compared 
to the daily engagement rate (the number of engagements clicks, 
retweets, follows, replies and likes divided by the total number 
of impressions). Analytics are shown for the week before the 
campaign and for each week after until Election Day. 

The success of the social media strategy is demonstrated through 
the OWA Twitter account receiving the highest overall rates of 
engagements and impressions for the five-week long campaign 
period compared to any previous five-weeks. The pre-election 
social media strategy provided a learning opportunity for the OWA 
and members, the results of which will help inform future OWA 
social media and outreach initiatives.

Follow Us @ONWaterpower

Upcoming Industry Events
Power of Water Canada Conference 

October 29-31, Niagara-on-the-Lake

30th Annual Canadian Power Conference  
and Networking Centre 
November 12-13, Toronto

Canada’s Forum on Hydropower 
November 21-22, Ottawa


